Print Specifications and Requirements

Standard size space units — general display

Pages are 3 columns wide by 10” deep;
standard column width: 2-1/4”.

Bleed dimensions

Full page — copy size:

8-5/16” x 11-1/16”; trim size: 8-1/8” x 10-13/16”
Two-page spread — copy size:

16-5/8” x 11-1/16”; trim size: 16-3/8” x 10-13/16”

Deadlines

All orders are due to publisher in writing by the 15th of the
second month preceding issue date. Materials are due by
the 20th of the second month preceding issue.

If an extension is necessary, contact Linda Binaei at the
home office: (847) 866-3196.

Printing specifications

The magazine is printed computer-to-plate (CTP), heat-set
Web offset process. Digital formats are preferred.

Digital formats accepted: High-resolution Acrobat PDFs,
QuarkXPress, lllustrator, or InDesign in Windows or Macintosh
platforms. Please do not e-mail digital files. Ship digital files
on zip disk or CD with two (hard-copy) proofs to Magazine
Advertising (see address below).

Nondigital material accepted in following order of preference:
offset negatives (right-reading, emulsion side up), camera-
ready positives (right-reading, emulsion side down), and
scotch prints, repro proofs. Recommended screen: 133 line,
maximum 150 line. See SRDS Consumer Magazine Print
Media Production Data for complete specifications, or consult
publisher. Advertising materials not called for within one year
will be discarded.

Shipping address

Magazine Advertising, THE ROTARIAN, One Rotary Center,
1560 Sherman Avenue, Evanston, IL 60201-3698. Print
advertising material will not be accepted via e-mail.

Full page 2/3 page
7-1/16 x 10 in. 4-5/8 x 10 in.

1/2 v.
4-5/8 x 7-1/4 in. 1/2 h.

7-1/16 x 4-3/4 in.

1/3 sq.
4-5/8 x 4-3/4 in.

4-5/8 x 2-1/2 in. 2-1/4 x 4-3/4 in.

1/6 v.
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THE ROTARIAN. The official monthly magazine
of Rotary International, a global network of business and
professional leaders committed to humanitarian service



Print Advertising*

General Display Rates

4-C 1x

Cover 2 $16,800
Cover 3 $16,100
Cover4 $17,780
Full pg. $14,000
2/3pg. $10,500
1/2pg. $8,400
1/3pg. $5,600
1/6pg. $3,500

2-C 1x

3x
$15,960
$15,300
$16,890
$13,300
$9,975
$7,980
$5,320
$3,325

3x

Full pg. $11,000 $10,450

2/3 pg. $8,250
1/2 pg. $6,600
1/3 pg. $4,400
1/6 pg. $2,750

B&W 1x

Full pg. $10,000
2/3pg. $7,500
1/2 pg. $6,000
1/3pg. $4,000
1/6 pg. $2,500

$7,840
$6,270
$4,180
$2,615

3x
$9,500
$7,125
$5,700
$3,800
$2,375

Mail Order Rates

4-C  1x

Full pg. $9,000
2/3pg. $6,750
1/2 pg. $5,400
1/3 pg. $3,600
16 pg. $2,250

B&W 1x

Full pg. $6,300
23 pg. $4,725
1/2 pg. $3,780
1/3 pg. $2,520
1/6 pg. $1,575

Note: Two-color also available. Add $750 to gross rate.

*Rates effective January 2004.

3x

$8,550
$6,415
$5,130
$3,420
$2,140

3x

$5,985
$4,490
$3,590
$2,395
$1,495

6X
$15,160
$14,530
$16,045
$12,635
$9,475
$7,580
$5,055
$3,160

6X

$9,930
$7,450
$5,955
$3,970
$2,485

6x

$9,025
$6,770
$5,415
$3,610
$2,255

6x

$8,125
$6,095
$4,875
$3,250
$2,035

6x

$5,685
$4,265
$3,410
$2,275
$1,420

12x

$14,400
$13,805
$15,245

18x

$13,685
$13,165
$14,495

$12,005 $11,405

$9,000
$7,200
$4,800
$3,000

12x
$9,435
$7,080
$5,655
$3,770
$2,360

12x

$8,575
$6,430
$5,145
$3,430
$2,140

12x

$7,720
$5,790
$4,630
$3,090
$1,935

12x

$5,400
$4,050
$3,240
$2,160
$1,350

$8,550
$6,840
$4,560
$2,850

18x

$8,965
$6,725
$5,370
$3,580
$2,240

18x

$8,145
$6,110
$4,890
$3,260
$2,035

18x

$7,335
$5,500
$4,400
$2,935
$1,840

18x

$5,130
$3,850
$3,080
$2,050
$1,285

24x
$13,000
$12,460
$13,760
$10,835
$8,125
$6,500
$4,330
$2,710

24x

$8,515
$6,390
$5,100
$3,400
$2,130

24x

$7,740
$5,805
$4,645
$3,095
$1,935

24x

$6,970
$5,225
$4,180
$2,790
$1,750

24x

$4,875
$3,660
$2,925
$1,950
$1,220

Special Units and Supplied Inserts

Business reply cards Minimum of one page accompany-
ing display advertising required. BRC material must be fur-
nished. Rates and details on request.

Split runs & regional buys A-B split runs and regional
portions of circulation are available for copy testing. Regional
testing requires supplied insert or one-page minimum of dis-
play advertising. A-B split run requires 1/2-page minimum
space unit. Rates and details available on request.

Special space units & inserts Multispreads, Gatefolds,
polybagged disks, etc. Rates vary depending on distribution,
weight, and type of advertising. Advertiser must furnish sam-
ple of insert material. Separate brochure with production
specification and circulation options available on request.

Color processing Color prices quoted are for standard
Web offset process, including bleeds. Exact PMS colors:
10% extra.

Bleed pages No additional charge for bleeds on any body
pages or covers. Bleeds are available on 2-page, 1-page,
2/3 page, and 1/2 page units.

Preferred positioning Inside pages: 10% extra.

Classified Advertising

Advertising subject to acceptance upon approval of publish-
er as space permits. Dates of insertion not guaranteed. All
ads must be prepaid. No agency commission on classified
advertising. Closing date is the 15th of the second month
prior to issue. All cancellations must be made in writing prior
to closing date. Please specify category requests.

Print-only classified rates Commercial advertisers: 1-2
ads — US$6.25 per word, per month; 3-5 ads — $5.25 per word,
per month; 6 or more ads — $4.95 per word, per month.
Nonprofit rate: $4.95 per word, per month. 15-word minimum;
phone or fax numbers and e-mail or URL addresses count as
two words. Use of one’s personal Rotary affiliation is not per-
mitted for the purpose of offering goods or services for sale.

Display classified rates

Ix 3x 6Xx 12x
2 inch (1-5/8” x 2") $550 $510 $475 $450
1.5inch (1-5/8” x 1.5”) $475 $435 $400 $375
1inch (1-5/8” x 2) $375 $335 $300 $275

Note: Column width for display classifieds is 1-5/8”. Advertising
materials must accompany payment by the issue closing date.

Online Advertising

Rates:

Current usage (hits per month available upon request)
Skyscraper — $37 cpm

Rectangle — $23 cpm

Button — $12 cpm

Product specifications (72 pixels per inch)
Skyscraper — 160 pixels x 600 pixels (2.222* x 8.333”)
Rectangle — 180 pixels x 150 pixels (2.5 x 2.083”)
Button — 120 pixels x 90 pixels (1.667” x 1.25”)

Digital requirements
Maximum file size: 30k (20k recommended)
File types: gif, jpg. No Shockwave or Flash files accepted.

Closing dates All online orders and files due two
weeks prior to month scheduled. E-mail to: adv@
rotaryintl.org. (Files can also be sent on disk in PC format.)

Frequency discounts

Display advertisement Online ad discount

3-time schedule 10%
6-time schedule 15%
12-time schedule 25%

Print advertisers receive a discount for online rates.

Standard online classified advertising rates
$150 per word. E-mail or URL link: $15 additional.

Classified advertisers’ preferred rates
$0.75 per word. E-mail or URL link: $10 additional.

Guidelines 15-word minimum; each phone number,
e-mail address, or URL counts as two words.

Contract & copy regulations Allinvoices are due upon receipt and are considered
delinquent if not paid within 30 days from the date of invoice. Applicant agrees to pay
collection agency fees and expense and other costs of collection, including reasonable
attorney fees and court costs that may be incurred by Media Provider in pursuing and col-
lecting payment. The liability of Applicant shall be joint and several with third parties.
Advertiser agrees to indemnify and protect the publisher from any claims or actions based
on the unauthorized use of any person’s name or photograph, of any sketch, map, words,
label, trademark, or other copyrighted matter, based on libelous statements in connection
with advertising purchased according to the terms of this rate card. The right to refuse
unsatisfactory copy or artwork is reserved by publisher.

Advertising Contacts

Sales Offices

For General Advertising
James G. Elliott Company

Lennox Stuart

135 E. 55th Street, Suite 700

New York, NY 10022

Phone: (212) 588-9200, ext. 26
Fax: (212) 588-9201

E-mail: L.Stuart@jamesgelliott.com

For Direct Response advertising
GLM Communications, Inc.

Harry Church

242 West 27th Street, Suite 1B

New York, NY 10001

Phone: (212) 929-1300

Fax: (212) 929-9574
E-mail:glmcomm@aol.com

Classified (print or online)
James G. Elliott Company

Jessie Skenderian

626 Wilshire Boulevard, Suite 500

Los Angeles, CA 90017

Phone: (213) 624-0900, ext. 1444

Fax: (213) 624-0997

E-mail: j.skenderian@jamesgelliott.com

Home Office

Linda Binaei

THE ROTARIAN

1560 Sherman Avenue
Evanston, IL 60201-3698
Phone: (847) 866-3196
Fax: (847) 866-9732
adv@rotaryintl.org

Note: For sales assistance, please contact the sales office or the
home office listed above.

wROTARIAN.






